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Time for some Hence updates!

If you haven't visited The Roster lately, head on over there now. Not only will you
see a growing cast of professional creatives, athletes, talent, and business
strategists for whom we are now actively pursuing meaningful work, but you can
also spin through some of our latest software updates.

Roster members can now add custom headlines—that better describe their
work—to their portfolio tiles for more personalization and easier browsing for
clients and team builders.

Brands, agencies, and production houses will be able to rapidly build profiles
that represent their teams, while making it easier for individuals to act on behalf
of each company.

As The Roster grows, Hence users can now more easily search talent by name
or area of expertise to more quickly zero in on the people they need to build
teams.

Ready to update or publish your profile? Go to the sign in page now.

And a programming note: As we turn our attention to improving our software and
increasing deal flow, the Aspects newsletter will go from twice-monthly to monthly.
Stay tuned to meet the creatives, business strategists, and athletes that are joining
The Roster and to read the creative industry stories you depend on to succeed in
the 1099 economy. —Marc Peruzzi

/| Creative Hubs are Everywhere
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Co-working spaces are booming in the new
freelance economy. Here’s why that matters.
(Hint: It’s about collaboration and new work.)

From Gordy Megroz’'s Longer Reads story: “We envisioned The Confluence as
a hotspot for creatives,” says cofounder Zac Ramras, “a place where people
can come and work, but also share ideas and, potentially, get jobs from one
another.” Sound familiar? That's what Hence is doing with The Roster. Read
Gordy’s story here.

Did someone forward you this email? You can sign up
for a free Aspects subscription here.

// Meet a Creative © Reaamore

Since his Camp4 Collective days, Hennie van Jaarsveld has filmed and
edited for everyone from Powder to Patagonia. He truly shines telling
human stories, like his latest venture “Of The Black Sea.”
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“Journalism is what | love,” says Hence Journal contributor Denis Faye.
“But now | also use my writing, advertising, and marketing experience as
tools to tell corporate stories with an authoritative approach.”
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Trade Secrets: How to Say
For What You Believe In. Yes to Opportunities.

“When you get told ‘no,” you have to figure  “Once you get established, you can pick
out another way to get to ‘yes,” says the and choose,” says the freeskier Stan Rey.
famed freerider Casey Brown. The road “But especially when you’re younger and
toward letting women ride at the Red Bull you have the energy and the passion, |
Rampage was a lot like a political would for sure try to jump at every
campaign, she says. Read on. opportunity you get.” Read on.
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