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// The Search for Truth & Beauty
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“Our writers must march in serried ranks, and he who steps off the road to
pick flowers is like a deserter.” —Konstantine Simonov

Creative work, journalism, and documentary flmmaking share commonalities.
They largely exist to uncover truths: some beautiful, others so inconvenient
they feel like live vivisection. In times of political or cultural fervor,* though,
the urge to seek truth remains, while the courage to speak truth is chilled.

We live in such times, but now, instead of the Stasi-like secret police and
unsleeping bureaucrats of the dissident novelist Milan Kundera'’s day, we
have marshaled a censor class to mind us, trolling for wrongthink. Far left, far
right, it doesn’t matter. Most people want to avoid confrontation, so most
people shut up.

This is happening. In the world of novels, there is a genre now known as
“discourse literature.” It's loosely defined as writing that instead of employing
original thought and characters and plot lines to brush the dirt from some
fossil of insight, instead relies on tropes and stereotypes pulled from social
media to reinforce the views of a highly segmented audience of fellow
believers. Discourse literature is storytelling not in the pursuit of beauty or
truth, but to get believers marching.

Go to a film festival of any genre today, and you will see the same split
between the creatives and the propagandists. There are the films that seek
beauty and truth through narrative and originality. Films like that often
organically further worthy causes like gender and racial diversity because the
identities of the characters are subservient to who they are as people
representative of beauty or truth.

And then there are the films that only echo, fainter each time, some doctrine.
Click the like button. Stand and clap so your neighbors see you. But know
you are applauding dogmata, not film craft. The same type of bias is on
display in today’s partisan journalism. What was once a working-class job for
truth seekers is now too often, like social media, an advocacy tool.

The work of truth or beauty leaves you sated. The feature-length hot takes
from the Ministry of Public Enlightenment run through you like light beer.

Still, contrarians will rise. Social media as Big Brother will fall. Creative works
that remind us that the truth is nebulous but worth pursuing anyway will return
to prominence. And then, just as likely, the chill will set in again and only the

brave will tell stories while everyone else yells into the canyon for the echoes.

* For more thinking on these subjects, scroll down to “What We’re Reading Now.”

// No Shame in Self-Promotion
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# I was living in a van down by the
river, now I'm a crypto billionaire
with 3 houses and a yacht. You can too.
Follow me. Link in bile.
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A HEADSHOT AND YOUR WORK HISTORY
ARE NO LONGER ENOUGH. IT°S TIME TO
MARKET WHAT YOU DO. HERE’S HOW.

“Woe to the media professional who doesn’t at least have a passing
understanding of marketing—not of products or companies, but of
themselves as independent contractors. In 2024, tech-savvy self-promotion
is as central to success as having a decent headshot and short bio on file
was 20 years ago.” Read more of Dan Oko’s look at self marketing here.

// Meet a Creative © Reaamore

Meet the music supervisor Bodie Johnson who has worked on films for The
North Face, Outdoor Research, 5Point Film Festival, Teton Gravity
Research, Red Bull, Yeti, Anthill Productions, and Sweetgrass Productions.
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// Meet a Creative © ReatMore

“I love even the toughest shoots,” says the climbing and culture
photographer Tara Kerzhner. “I'm always grateful to be on set. | work my
ass off because | learned how to hustle from a very young age.”
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Trade Secrets: Learn From Trade Secrets: Stay True to
Your Past Work. Yourself.

“I find myself asking how | did something in  Chris Benchetler’s number one rule is to
the past,” says the filmmaker Jordan stay true: “I will never create something
Manley. “I'd like to think these techniques because it's what an art collector or the

are ingrained in me, but sometimes | need industry wants,” says the athlete, artist, and
to relearn them. Looking back can give you filmmaker. “It's more important to stay
reminders of what worked well or what you  authentic and create art or films that come
could have done better.” Read more. through me.” he says. Read more.
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